\/occ _ ‘

/\\\NEDJUHLI.IUH

Welcome!

The webinar will begin at
2:00 Eastern/11:00 Pacific



Audio Tips
Today’s audio is streaming to your computer’s speakers or headphones.

Too loud or soft? Adjust volume level in the Audio broadcast box:

G’ Audio Broadcast | 28 |

Lost all sound? Hear an echo? Click on the small radio tower icon
(above chat box) OR go to the Communicate menu (at the top of the
screen) and select Audio Broadcast to refresh your connection.

File Edit View |JOiiie Participant Event Help

Event Info Teleconference ’ ALAOLA Ru
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Need Help?

Please post technical support questions into the Q&A Panel.

[ Y myqea@m

Molly Jackson - 11:31 aM
0): I'm not hearing anything. Is there someone speaking?

W1 Support - 11:35 AM

A: HiMally, please refresh your audio connection by going to the
Communicate menu at the top of the screen and then dicking on
the Audio Broadcast option. Let me know if that works,

< [ send | Step 1: Type the problem in
T the dialog box.

Step 2: Click Send.
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Chat Etiquette

Use Chat to talk with attendees and presenters about the topic.

Do not post technical questions to Chat.

L v webjunchion. orgfevents webinars, Pl
from Jennifer Peterson to All Participants:
So great to see all your ideas. Flease keep the questions coming.
from Jennifer Peterson to All Participants:
Archive is here: il
https /fwww webjunction. org fevents fwebinars fwebinar-

archives/-fartides icontent/128603955

from Jennifer Peterson to All Participants:

Has anyone had experience with other community partners?
from Jennifer Peterson to All Participants:

Please post your technical questions in the Q&A panel below.

‘@ All Partidpants -
| Send |

And if you're tweeting, use this hashtag: #wjwebinar

m

1




Customize your experience

Panels can be opened or closed by clicking on the
panel name at the top of the column, or by using ‘1’

the X in the individual panel.

Hover over edge of
panels to drag and resize.

—>

-~ Participants | . - Chat
v 2 participants: 4

Speaking: Jennifer Peterson (Host)

+ Panelists: 3
Y. Jennifer Peterson (Host) ol

@& ' Susan Pieper
%, Marci Merola

b Attendees: 1 (1 displayed)

[ L2 |[ ¥ |- ]

from W1 Support to All Participants:

Hella!

from W] Support to All Participants:

Welcome to today's session and thank you for joining us. All
webinar archives are posted here:

http: /v, webjunction. orgfevents fiwebinars.

Send to: | All Partidpants -

Send




Telephone Access

If you not able to listen via your computer, you may join by phone.

ﬁ Cisco WebEx Event Center - Practice webinar: PEARL J_-l

File Edit View EeInlaWillei0 Participant Event Help

End Teleconference

Audio Broadcast... loin Teleconference...

Speaker/Microphone Audio Test... |

J Event Info

Step 1: At top left corner, select

Communicate > Teleconference >Join Teleconference.
Step 2: Call the toll-free number provided.
Step 3: Enter the Access Code provided.



) Remember to post to Q&A panel
If you need technical assistance.

Other Technical problems?
Contact WebEXx support
Event Number: 718 045 430
Phone: 1-866-229-3239

Co-Produced by: Co-Produced by: m
23}

5,
|

Jennifer Peterson Ahniwa Ferrari

WebJunction WebJunction
Community Manager Web Content
Manager




). Stay Informed

On WeblJunction
webjunction.org

Crossroads (monthly newsletter)
Subscribe on homepage

Events
webjunction.org/calendar



OCLC

{_WebJunction

The learning place for libraries.

A

Thanks to the generous support of the following state library agencies, WebJunction offers
webinar programs for free to all who wish to attend:

Florida Department of State’s Division of Montana State Library
Library and Information Services State Library of North Carolina
Idaho Commission for Libraries State Library of Ohio
lllinois State Library Access Pennsylvania
Indiana State Library Texas State Library & Archives Commission
Maine State Library Library of Virginia

Minnesota State Library Agency & Minitex Washington State Library
Mississippi Library Commission

And to the Bill & Melinda Gates Foundation
for their continued support of WebJunction.
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Today’s Presenter

Dr. Roberto Gallardo
Project Director, Extension
Broadband Education and
Adoption Team (e-BEAT),
Mississippi
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THE BIG “THREFE”

) Facebook
O Positives: Free; very popular; very graphical
0 Negatives: No control over page (you do not own it!); complicated
interface; privacy concerns; ad invasion!
1 Twitter
0 Positives: Free; short & sweet updates; simple interface; powerful search
capability
O Negatives: Limited characters, constant presence to remain relevant,
tweets easily lost in user’s feed; limited graphical capabilities

! Pinterest
0 Positives: Free; very graphical; powerful search capability

0 Negatives: bit more high maintenance; user interface not quite as simple;
limited text; security concerns; copyright issues
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FACEBOOK - WHO, WHEN?

1 1 billion users, including 600 million mobile users, 552 million daily
active users

) 60% Male Vs. 40% Female
) Largest user age group: 18 to 25 (29%)
1 Avg. time (minutes) per user per month: 405

f  raceBook

ipm fto 4pm gom to @8am

@ TRAFFIC BUILDS After Sam TRAFFIC FADES After 4pm
e PEAK TIME Wednesday at 3pm - AVOID Posting on weekends

Source: mediabistro.com; socialcaffeine.com




FACEBOOK - PROFILES, GROUPS, OR PAGES

! Profiles
0 Generated when an individual creates Facebook account
0 Designed for individuals, not organizations or corporations
0 Terms of service allow only one page per individual
! Groups
0 Communities centered around a subject (private/invitation-only/open)
0 Book club groups, alumni, courses, etc.
0 Focused on discussion and community, not on promotion

) Pages
0 Designed for organizations, businesses, and institutions
O Fans have to “Like” your page to see your posts in their news feed
O Multiple individuals can be setup as administrators/managers
O Most resembles an interactive website, embedded in Facebook




FACEBOOK - TIMELINE

) Shows page’s “activity”; it is what “likers” see when they visit your page

Search for people, places and things E-Beat Home
Admin Panel Notifications Edit Page v Build Audience ~ Help ~ | | Show |
I Now
Click here to
access your
news feed

150 likes = 3 talking about this

: See Your Ad Here
% Local Business ﬁ?’ﬂ
@ 190 Morth Bost Box 9662, 39762 & n [ E-Beat
« (62) 325-3226 (Qqﬂﬂ l)j‘ 150 [~ g,
@y

About i
r Photos Likes 3, s

e-BEAT, partof the
Mississippi State
University Extension
Service, is a statewide
initiative in Mis. ..

£ Like - E-Beat likes

[£] status Photo / Video  § Offer, Event + Recent Posts by Others on E-Beat See Al this.
5 " Promote Your Page
What have you been up to? [=48 Andy Collins | <




FACEBOOK - NEWS FEED
) Posts (status updates, photos, videos, etc.) from PAGES you “like”

facebuuk Search for people, places and things Q E-Beat Home 2
At _Beat [=]) update Status Add Photos/Video == Ask Question
& Edit Profile Wt - Insights Summary See Al
at's on your mind?
0 Mew Likes
FEORITES SORT = 1% Talking About This
News Feed
: 1024 Weekly Total Reach
Click here to B i Mississippi Library Commission e ! o
nsights Insights are visible to page admins only,
access your (5D Messages In my mind's eye, the Origin of Species is lying on the shelf in the pantry
timeline Events under a light dusting of flour - my mother was a bread maker; she'd
— pick it up, sit by the kitchen window and find her place, with one eye on
Fhatos the oven.
APPS
|:| -Eudora Welty reminisces about her mother Chestina in One Writer's
Motes Beginnings
1l Links Like - Comment - Share - g2 - about an hour ago - @
PAGES
Z:H Pages Feed

- Mississippi MarketMaker posted 3 updates.
% Like Pages

i Mississippi MarketMaker shared Farm Families of Mississippi's
W photo.

Wheat harvest is well underway here in Mississippi. It takes a modern
combine about 9 seconds to harvest enough wheat to make 70 loaves of




FACEBOOK PAGES - MANAGE YOUR ACCOUNT

faCEhnnk Search for people, places and things Q E-Beat Home

Admin Panel | Notifications 12 112" SO Build Audience + Help ~ | | Show |
Update Page Info
Edit Settings I How

Manage Admin Roles

Manage Motifications

Use Activity Log

See Banned Users, ..

IJse Facebook as Roberto

150 likes - 3 talking about this

See Your Ad Here

W Local Business W

@ 190 North Bost Box 9662, 39742 s - E-Beat

L (653) 325-3226 (QWH ﬂfj 150 [~ gy,
) I M)

About Photos Likes %’Qn -

2.FEAT nart of tha




FACEBOOK PAGES - MANAGE YOUR ACCOUNT

facebuuk Search for people, places and things Q E-Beat Home 3
E-Beat

Settings  Admin Roles More..

Hame E-Beat Edit
Page Address www. facebook. com MSUsBEAT Edit
Category Companies & Organizations : Education Edit
Topics Choose three words to describe your Page Edit

Start Info Started on September 2011 Edit




FACEBOOK PAGES - MANAGE YOUR ACCOUNT

) Update Page Info (Admin panel/edit page/update page info)

0 Change page type and category

0 Customize page address (facebook.com/msuebeat)

0 Add hours, location, enable maps, etc.

0 Modify contact information
] Settings (Admin panel/edit page/settings)
Page visibility (unpublish and seen only by administrators)
Restrictions (age, country)
Post ability/visibility
Page moderation (add a custom list of words to block from the page)
Profanity filter (will block commonly reported words or phrases)
Merge pages
0 Delete page

©C OO O OO

) Administrative roles (Admin panel/edit page/admin roles)
0 Add/remove page managers/moderators/etc.




FACEBOOK PAGES - MANAGE YOUR ACCOUNT

faCEbnuk Search for people, places and things Q E-Beat Home

E-Beat
Page info Admin foles - fore.. Check box to “unpublish” page and make it
Page Visibility uzubnshpage (21 only visible to administrators; useful when
| ool building page, making major modifications,
nce .
and/or potential damage control
Page Moderation Block posts or comments containing the following words: [?]

Add words to block, separated by commas

||Canﬂel|

Profanity Filter Strong El (2]

Cancel




FACEBOOK PAGES - MANAGE YOUR ACCOUNT

E-Beat
Page Info  Settings More...

All Page admins can have a different role assigned to them, depending on what they need to work on.

Learn more about different kinds of admin roles,

Andy Collins

Manager -
Andy can manage admin roles, send messages and create posts as the Page, Py
create ads, and view insights.

Chance McDavid

Content Creator -
Chance can edit the Page, send messages and create posts as the Page, create
ads, and view insights.

Add Another Admin

m Cancel

Roberto Gallardo E

Manager -~
Roberto can manage admin roles, send messages and create posts as the Page,
create ads, and view insights.

Specify an email address

Manager ~
Can manage admin roles, send messages and create posts as the
Page, reate ads, and view insights.




FACEBOOK PAGES - MANAGE YOUR ACCOUNT

Content . Insights
Manager e Moderator | Advertiser 9
Creator Analyst

Manage Admin Roles v

Edit the Page and Add

v v
Apps
Create Posts as the 7 v
Fage
Respond to and Delete 7 v v
Comments
Send Messages as the y v v
Fage
Create Ads v v v v

View Insights v v v v v




FACEBOOK - ENGAGING WITH “LIKERS”

) Build audience
O Invite your contacts (from multiple sources) to “like” your page
O Additional marketing helps build an audience (website, twitter, etc.)
O Promote page and/or posts using Ads Manager

 Interacting with “Likers”

O Private messages: Make sure to reply to private messages on a timely
fashion (NOTE: Can only reply to messages sent to your page, cannot
initiate a private message)

0 Posting/Commenting/Liking: The more the better!

0 Uploading pictures/managing albums: Pictures are the most
commented

0 Creating polls: Ask about newly released books? Potential activities in
the library?




FACEBOOK - ENGAGING WITH “LIKERS”

(&T‘\ E-Beat
j June 21 near Starkville &

Did you know? In May 2011 35% of American adults owned a
smartphone; by February 2012 it went up to 46%; and as of May
2013, 56% own a smartphone! -- Pew Internet

Like - Comment - Share

p1 Mississippi MarketMaker likes this.

@:\ Write & comment...

53 people saw this post boost Fost




FACEBOOK - ENGAGING WITH “LIKERS”

) Want to keep important posts always at the top of your timeline?
1 Hover over post, click on pencil icon and select “Pin to Top”

(f\ E-Beat o
j June 21 near Starkville &

Did you know? In May 2011 35% of Amer @ Change Date...
smartphone; by February 2012 it went up
2013, 56% own a smartphone! -- Pew Ini

¥ Change Location...

@ Hide from Page
Like - Comment - Share

Delete. ..

py Mississippi MarketMaker likes this.

@ Write a comment. ..

53 people saw this post Boost Post -




FACEBOOK - INSIGHTS

) Provides key data on your Facebook page

) Key terms

O Total likes: unique people that like your page

0 Friends of fans: number of unique people who were friends with
people who “liked” your page

0 People talking about this: number of unique people who have created
a story (when someone comments, likes, shares, answers polls, or
responds to events) about your page

0 Weekly Total Reach: # of unique people who have seen your posts

0 Engaged users: # of unique people who have clicked on your posts

0 Viral: number of unique people who have seen your post because one
of their friends interacted with it

O Virality: engaged users (clicked) divided by reach (saw)




FACEBOOK - INSIGHTS

m Likes Reach Talking About This

All dates and times are in Pacific Time

Total Likes®  Friends of Fans?® People Talking About This? Weekly Total Reach ®

# of Likes %150 @ 0% 42,698 #0330 1 & 50% 102 % 200%

Posts? || People Talking About This? [ weekly Total Reach ®

Potential reach
(power of social
media!)

& Export Data | | # ~ |

6/21/13 w Did you know? In May 2011 35% of Ameri... 58 0

@ o o & o o o o
Jun 7 Jun 14 Jun 21
Page Posts (Updated 3 minutes aga)
All Post Types «
Date” | Post” Reach * Engaged Users ~ I_:.!Is‘j_?g SRnut Virality *
0 0% &l




FACEBOOK - INSIGHTS

Overview m Reach Talking About This
| < |05f29f2013—06f25,|’2013 € Data range options & Export Data | ‘ % v ‘
People Who Like Your Page (Demographics and Location) See Likes
Gender and Age”
13-17 ].8—
Male 24.7% E—Tr— 5_3% - 4%
Countries” Cities” Languages®
146 United States of America 15 Pass Christian, M5 146 English (US)
2 Metherlands 13 Long Beach, M3 2 English (UK)
1 Algeria 10 Starkville, M3 1 French (France)
8 Moss Point, M5 1 Dutch
8 Gulfpart, M5
7 Bay Saint Louis, MS
5 Matchez, M3




FACEBOOK - INSIGHTS

Where Your Likes Came From

Mew Likes? [gf] Unlikes ? Like Sources”
g 10 On Page ?
2 Timeline®

1 Facebook Recommendations ®

1 Mobile”

Jun 7 Jun 14 Jumn 21




FACEBOOK PAGE BEST PRACTICES

Get to the point

Pin important posts to the top of your Page

Be casual and conversational

Use images.

Post consistently.

Post the same types of content on the same day of the week.
Give fans access to exclusive information or content.

Find your optimal time to post.

D OO0 O0D0D0D0D0D

Take advantage of Insights

Source: http://www.davidleeking.com/2012/10/16/facebook-page-best-practices
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TWITTER - WHAT IS IT?
) Micro-blogging; real-time

) Key Terms

O

O O O 0O O O O

Tweet: status update; up to 140 characters; can embed links, pictures
Handle: your username; defines URL; twitter.com/msuebeat

Name: can differ from handle; used to find you on Twitter

Follow: subscribe to somebody’s tweeter feed

Follower: twitter users that subscribe to your twitter feed

Hashtag: denotes keywords, topics, categories, and/or trends
Mention: use somebody’s else handle in your tweet

RT = Retweet; MT = Modified Tweet; HT = Hat tip (credit for idea, link)

A EROADBANDforAMERICA - broadbanddus 55m
m:,:mﬂ Learn to code, design, ship apps at one of the best software schools
AMERICAT for beginners @StarterLeague #FacesOfinnovation
youtu.be/OvKhl&8p31Bo
D View media = Reply t3 Retweet W Favorite *** More




TWITTER - INTERFACE (HOME)

1 Basic account information: number of tweets, followers, following

) Contains twitter feed; read tweets from those you follow

({“ e-BEAT Tweets
S \iew my profile page
859 - 139 GNET. CNET | 2m
TWEETS  FOLLOWING  FOLLOWERS For Microsoft, it's Haswell that ends well cnet.coM12ruWen
0 view summary
Compose new Tweet Mashable mashable 7m
We chatting Social Media Day LIVE right now with global #smday
organizers in a Google+ Hangout on.mash_ to/1 7169al
Who to follow - Refresh - View all 0 View mediz
@ LG USA Mobile G LGUSAMG. ..
L0 W Follow | [EJ Promoted ~ TechRepublic @ TechRepublic 8m
\H Getting the most from 4G and wirgling networks tek io/1cvNEmX

Twitter Media € @twittermedia : Expand
W Follow
TechRepublic @ TechRepublic 8m

u Twitter Search € @twittersearch \ Five more apps to replace Google Reader tek.io/1cvNGe9

¥ Follow Expand




TWITTER - INTERFACE (@CONNECT)

1 See all interactions & mentions involving your account

—l See full “conversations” or exchanges

Q Home (o)) Connect Discover

Interactions

Mentions

Who to follow - Refresh - View all
@ LG USA Mobile 'ﬂ' LGUSAMo. ..

W Follow | EJd Promoted

LG

Twitter in The City € = TwitierSF
¥ Follow

CFRA Tweets (1cira

o Follow

Popular accounts - Find friends

Followed by Broadband Access M.

Interactions

#* Kallie klemm and lyndsey mccant favorited your Tweet sh
21 Jun: @z4ckdndh06c @DeBorahDraytonVWV {@natchez01 @JanetBeatty
Thank you for joining us today!

Uk

¥ Connect § Carolina and & others followed you 21 Jun
‘BO%E=
11 mississippi.org retweeted you 24 Apr

24 Apr: Check out our social media material for entrepreneurs!
mucares.com/ebeat @MSUeBEAT #smallbusiness

meka




TWITTER - INTERFACE (@CONNECT)

A
—

A

Heather Sophia heatherbfac 24h
Go state!

Expand

MS State Univ Libs —msu_libraries 24h

We second whnat she said === #Hallstate RT @heatherofac Go
state!
Expand

]
Lad
=

Heather Sophia . heatherbfac
[@msu_libraries :-)
® Hide conversation 4 Reply t3 Retweet W Favorite

7228 PM - 20 Oct 12 - Details

Reply to @heatherbfac




TWITTER - INTERFACE (@CONNECT)

Laura Benson (o LauraDanBen 10 Oct
I'm just getting more nervous as the day goes on. | really hope

this turns out well.

Expand

MS State Univ Libs omsu_libraries 10 Oct
Don't be nervous. We hope so too. RT @LauraDanBen I'm just
getting more nervous as the day goes on. | really hope this turns out
well.
Expand

b |
Laura Benson (o LauraDanBen 10 Oct §
[@msu_libraries thank you so much! That kindness just mad my
day so much better and my worrying a little less!
® Hide conversation +~ Reply 13 Retweet W Favorited

9:58 AM - 10 Oct 12 - Details

Reply to @LauraDanBen

MS State Univ Libs ©msu_librares 10 Oct
[@LauraDanBen Mow that is great news!
Expand




TWITTER - INTERFACE (#DISCOVER)

) See latest activity for the accounts you follow
) Find news stories chosen for you

) Who to follow suggestions

) Find potential followers

P X £
(ch) Connect 4 Discover

Tuants > || Tweets

Activity What's happening now, tailored for you

Who to follow GigaOM @ gigaom am
_ ; % Facebook adds new policy fo prevent ads from appearing next to

Find friends G0

offensive content wp.me/p10LZV-2Mpd

+ Reply 13 Retweet W Favorite *** Lore
Popular accounts

& GigaOM




TWITTER - INTERFACE (ME)

) Access activity, lists, favorites, and pictures linked to tweets; edit profile

) Access direct messages (DM)

Q- Home (0) Connect F+ Discover f Me % ~ Elf

Eets >

Following
Followers

Favorites e-BEAT
Lists @MSUeBEAT

e-BEAT is a statewide initiative in Mississippi looking to increase
broadband adoption among local governments, small businesses, and
households

ebeat ms

Photos and videos

952 ?2 132 [~<] Ldit profile
Tweets
g%, ©-BEAT @MSUeBEAT

f‘ y Exhibitor this week @ the MS Economic Development Council's
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PINTEREST - KEY CONCEPTS
) Pinterest is an online pinboard that allows you to organize and share things.

A BIT OF LINGO

Mastering any new social platform can be a challenge. Here's a primer on basic Pinterest vocabulary.

“I'm pinning so many cupcake recipes

“This recipa on Cupcakes.com looks “This cupcake recipe Sarah found ’5 /
so good | have to pin it." locks great, I'm going to repin it."” | should just make a cupcake board.”

An image or video added to Pinterest
either from a website using a Pin It button
or uploaded from a person’s computer.

A set of pins. Users can create boards
on ary topic (recipes, birthday ideas,
dream home) and can add as many

Similar to a retweet on Twitter, users can
repin items they come across that other

users have pinned, adding them to one i
of their boards. ; pins as they like.




PINTEREST - MANAGING YOUR ACCOUNT

! Personal Profile (private)

= Search

Going from

UnCity™® paily i
e i to Store Purchase

Top 20 B

Tirne Elopsed When
lem Pinned and [tem
Bought by Purchasers

7% wilhin 24 hours

32% within
and I

e T LD L L O S e Did Pinning fhe i
Your Decision
Top 20 Blogs to Help you Become

a Pinterest Expert.

T repins 3 likes 1 comment

Pinned by

. Pinnable Business

&I ont

!IF_:I-_ Pinterest Marketing -

36% 3
answered  answi
"Yes, alof! Yes

o]

You Alreudﬂh nkir Buying 112

Christina Mendoza

Thank you for posting such good
quality, topical pins! t's a breath of
fresh air congidering all the spam
that's posted on here latehy?

=
{E\Q‘I Add a comment.

Ne 51%

@S Yes

Pinterest

Going from
to Store Purchase

Time Elapsed When
Itern Pinned and lam
Bought by Purchasers

7% within 24 hours

32% within

Did Pinning the HemInl
Your Decision fo Bt

36%
answered answere

"Yes, alot "Yes al
bit "

You Already Th

49% Yes [No  51%

How did Pinteres
Purchase Decisi

::{“ e-BEAT

The Avengers

Oak Grove Public Library

.! Deﬁnrah's Favorites




PINTEREST - MANAGING YOUR ACCOUNT
) Home Page (public)

E'B EAT Repins from
e-BEAT Is a statewide initiative in Mississippi looking to increase broadband . Miaden Malik Barba
adoption among local governments, small businesses, and households _ _
. Pierre Cappelli
msucares.com/ebeat - yf CMT CMT
4 Boards 120 Pins 0 Likes Follow All 54 Followers 5 Following
Internet Use in MS Internet Related Information Mobile Related Small Business Infographics
[Hirusaboi Intermot e 3 RE SRR, M = M TR Gawaa
s . r— i jal ) g A
~ T - e M- gm_,m_,
- EE—CE— : : i
- - I— = TOUNOER FECPLE KRE MOGE LICELY TO KEER ' b
- == | 5 PRIVALT SETTENGS UFTO DATE * 1
= : e e & * GRINN:
E'_‘ “.:____:::_ E - ——— ey vy o .
WFEEs FeE = || =
I kvial > | ===
[ | e J ﬂﬂ
Follow Follow Follow Follow




PINTEREST - HOW TO USE FOR MY LIBRARY?

1 Pinning book covers

J Showcasing historic archives, learning-related infographics
) Creating reading lists

) Sharing new acquisitions, craft projects, etc.

1 Promoting library activities (add fliers, etc.)

1 Collecting ideas, materials, library displays, etc.

1 Highlighting library staff

) Showing off things in the local community/library pictures




PINTEREST - EXAMPLES

J http://pinterest.com/msstatelibrary/

J http://pinterest.com/addisonlibrary/

J http://pinterest.com/nplibrary/

J http://pinterest.com/missoulalibrary/
Dinterest Add +  About~ (¥ eBEAT -

- - Repins from

Love Libraries
. Amanda Powers

|'work in a library
E. Lissie Mer

¥ 9 starkville, MS M~ n Pattye

17 Boards 240 Pins 0 Likes Activity m 16 Followers 1 Following
Mitchell Memorial Lib... Hail State The IMC We Love Libraries Books Worth Reading Libraries of Days Gon...
18 pins 15 pins 5 pins 28 pins 44 pins 9 pins

Follow Follow Follow Follow Follow







TOP TEN GUIDELINES FOR ADMINISTRATORS

1.

00 N O O & W N

9.

You are your employer on the web—all the same standards apply online
as they do in person.

Remember your audience—post to them, not to yourself.
Be friendly, informal, accessible, but still professional.

If you are in doubt, don’t post it. Think twice, post once.
Stay away from posts related to politics or legal issues
Be accurate and add value—always. You are the library!
Do not post confidential information.

If conflict happens, respond immediately to diffuse it. Best practice is to
solve it publicly, and not suppress it, if possible.

Don’t promote commercial establishments. Delete commercial posts.

10. Cite and link to sources. Attribution is critical.

Source: Amanda Powers, Mitchell Memorial Library, Mississippi state university




7 TIPS FOR BUILDING YOUR AUDIENCE

N o O B

Be reliable. Post daily. Respond quickly.

Make sure people know how to find you - put your Twitter handle or FB
ID on all your virtual and print materials.

Success isn’t necessarily about numbers—it’s about engagement. Think
quality, not quantity to begin. Quantity follows.

Use URL shorteners to track “clicks”
Use Facebook Insights and Twitter tools to track engagement
Compare stats and content to uncover your audience’s interests

Develop a “personality” - make choices about who you are and what
your goals are for the venue. Your Twitter account will likely not have the
same “identity” as your Facebook, Pinterest, etc.

Source: Amanda Powers, Mitchell Memorial Library, Mississippi state university




5 IDEAS FOR MANAGING SOCIAL MEDIA WORK

1.

In general, the more voices contributing, the more likely you will reach
your audience.

Build a team with a common purpose. Establish a mission and get
consensus. Social media shouldn’t be lonely work.

Trust your employees/colleagues to post responsibly.

No one can be made to “do” social media—empower the people that
want to do it.

Have fun and celebrate successes!

Take advantage of social media management tools such as Hootsuite,
Sprout Social, Sendible, TweetDeck, SocialFlow, and others.

Source: Amanda Powers, Mitchell Memorial Library, Mississippi state university




THANK YOU! - QUESTIONS




