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Battledecks!Battledecks!



How Battledecks Work:How Battledecks Work:

• Each presenter will be given 5 minutes to presentEach presenter will be given 5 minutes to present 
12 slides.

• They have not seen the slide deck before today.They have not seen the slide deck before today.

• Attendees will judge the presentations based on a 
set of criteria.

• You are encouraged to use chat during the 
presentations.p

• There is a slide from one of the conference 
presentations in each of the decks!



Criteria for JudgingCriteria for Judging 

• Believability humor and integration withBelievability, humor, and integration with 
conference theme.

• Ease and presence in online conferencing tool,Ease and presence in online conferencing tool, 
engaging the audience.

• Presentation flow with minimal pauses or p
stammering, and getting through all of the slides.

Be sure to take notes during each presentation to 
review when voting!



Welcome, Battledecks Presenters!

Angie Manfredi Toby Greenwaltg
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y
Virtual Services 
Coordinator for 
the Skokie Public 

County Library 
System 

Library 

Janie Hermann 
Public 

Michael Sauers
Technology ub c

Programming 
Librarian at 
Princeton Public 

ec o ogy
Innovation 
Librarian for the 
Nebraska Library 

LibraryCommission



Presented by Toby Greenwalt

BATTLEDECKS ‐ 1
Serving the 21st Century Patron



global economyglobal economy





Hyperlocal



self‐directed self directed 
lifelong learningg g



Community PartnershipsCommunity Partnerships

From Kim and Rob’s presentation



i. am. high. on. creative. thoughts.g g



Nix the negativityg y

Photo by duncan: http://flickr.com/photos/duncan/11298374/



More than once a week

9%

2%2%

Weekly
Two or three times per month
One time per month
Two or three times every 6 months

Frequency of Visit 28%

25%
33%

One time per year

Two‐thirds did not know what they wanted before they arrived.  
Since patrons may not come to the library with a specific 
“need,” we have an opportunity to appeal to their “wants.”



Teacher MentorTeacher Mentor



customized, on ,
demand audience 
experiencesexperiences



5 Tips 5 p
for serving 
the 

st C t  21st Century 
PatronPatron



Presented by Janie Hermann



Integrating 
21 t t  kill21st century skills



information superhighway



d  th  i i  expands the vision 



audience 
t engagement 



5 Tips p
for serving 
the 
21st C t  21st Century 
PatronPatron



The Percentage of Patrons in Each Age Group  Who Visit Each Section Type

70%

80%

The Future The Past

40%

50%

60%

20%

30%

40%

0%

10%

<14 [n=11] 14-17 [n=12] 18-24 [n=111] 25-34 [n=48] 35-44 [n=76] 45-54 [n=63] 55-64 [n=52] 65+ [n=51]

Audio Visual (all) Books Computers Desks Interactives Public Areas Rooms ServicesAudio Visual (all) Books Computers Desks Interactives Public Areas Rooms Services



Current recession has increased community 
needs.needs.

From Martha and Audrey’s presentation



vibrant  vibrant, 
relevant relevant 
institution



Shoes
Technology

Patrons



BUT

i. 

AM. 

NOTNOT.

CREACREA-

TIVE.TIVE.



holistic approach pp



Serving the 21st Century Patron

Presented by Angie ManfrediPresented by Angie Manfredi







http://flickr.com/photos/furnari/8583122/



5 Tips p
for serving 
the 
21st C t  21st Century 
PatronPatron



Eat your own dog foodEat your own dog food



library oprah





hire forhire for 
attitudeattitude. 
train for 
skill





Creating Passionate Users http://headrush.typepad.com/creating_passionate_users/2006/03/how_to_be_an_ex.html



Color Your Day!Color Your Day!

From Pat’s presentation



Presented by Michael Sauers

Serving the 21st Century Patron

BATTLEDECKS





expectation of customized, on p
demand audience experiences



Wh  When 
life life 

gives gives 
you y

grapefruits…



NextGen



MashupMashup



TECHNOLOGY HAS 
FUNDAMENTALLY 

CHANGED CHANGED 
HOW WE 
CAN BE 

TOGETHERTOGETHER



P tPatrons
GrapefruitsG ape u ts



5 Tips p
for serving the 
21st Century 
P tPatron
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Less Less 
With With 
LessLess



Mission Critical



Stay Involved

On WebJunction
bj ti /21 t t twebjunction.org/21st-century-patrons

Crossroads (monthly newsletter)( y )
webjunction.org/crossroads

U i  E  d A hiUpcoming Events and Archives
webjunction.org/events/webinarswebju ct o .o g eve ts web a s

Conference Survey
k fsurveymonkey.com/s/wjconf


