
Welcome!Welcome!
The webinar will begin at g
2:00 Eastern/11:00 Pacific
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Audio Tips
Today’s audio is streaming to your computer’s speakers or headphones. 

p

Too loud or soft? Adjust volume level in the Audio broadcast box:

Lost all sound? Hear an echo? Click on the small radio tower iconLost all sound? Hear an echo? Click on the small radio tower icon 
(above chat box) OR go to the Communicate menu (at the top of the 
screen) and select Audio Broadcast to refresh your connection. 



Need Help?

Please post technical support questions into the Q&A Panel.

Note: If you don’t see the panel 
you’re looking for, look for the 
icon at the top righticon at the top right.

Step 1: Type the problem in 
the dialog box.g

Step 2: Click Send.



Chat Etiquette

Use Chat to talk with attendees and presenters about the topic.p p

Do not post technical questions to Chat.

And if you’re tweeting, use: #wjwebinar and #libs4health



Customize your experience

Panels can be opened or closed by 
li ki th l t th t fclicking on the panel name at the top of 

the column, or by using the X in the 
individual panel.

Hover over edge of 
panels to drag and resize.



Telephone Access
If you not able to listen via your computer, you may join by phone.

OR

St 1 At t l ft l t C i t A di C f ORStep 1: At top left corner, select Communicate > Audio Conference OR 
go to the Telephone Icon below participant list

Step 2: Follow directions on pop-up window for ‘I Will Call In’Step 2: Follow directions on pop up window for I Will Call In



Closed Captioning is availableClosed Captioning is available

• Open Media Viewer from• Open Media Viewer from 
Panel options.

• Adjust font.

• Select Show/Hide HeaderSelect Show/Hide Header.



WebJunction News!

• Certificates of Attendance will be provided to all attendees of our live webinars.

• Free access to library‐specific courses through WebJunctiony p g
Beginning July 1, access to WebJunction’s library‐specific courses is available for free 
to all library workers and volunteers across the nation. 

Certificates of completion are available to learners for any course or webinar archive 
accessed via the catalog.

Create an account today at learn.webjunction.org

Thanks to the generous support of OCLC, the Bill & Melinda Gates Foundation, and many 
h f h f h l d l lagencies across the U.S. for their support of this timely and relevant learning content, 

accessible anytime, from anywhere. 
September 2014



Stay Informed

O W bJ tiOn WebJunction
webjunction orgwebjunction.org

Crossroads (monthly newsletter)Crossroads (monthly newsletter)
Subscribe on homepage

Health Happens in Libraries
oc.lc/ehealth



Remember to post to Q&A panel 
if you need technical assistance.

Other Technical problems?
Contact WebEx support 
Event Number: 711 665 022
Phone: 1 866 229 3239Phone: 1-866-229-3239

Li M i
Jennifer Peterson
WebJunction 
Community Manager

Liz Morris
Health Happens 
in Libraries 
Project 
C di tCoordinator,
WebJunction



Project partnersProject partners
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Looking Ahead to 2015 Open Enrollment 

September 24 2014September 24, 2014

September 2014



Health Insurance Marketplace UpdateHealth Insurance Marketplace UpdateHealth Insurance Marketplace Update
The Affordable Care Act

Health Insurance Marketplace Update
The Affordable Care Act

September 2014September 2014

Lynne Johnson, Deputy Group Director
Partner Relations Group
Office of Communications



Health Insurance MarketplaceHealth Insurance Marketplace
Brief OverviewBrief Overview

 Part of the Affordable Care Act Part of the Affordable Care Act 
 Where qualified individuals and families directly compare private health 

insurance options known as qualified health plans (QHPs) 
o Can directly compare on the basis of price, benefits, quality, and 

other factors
o Also known as Exchangesg
o State Marketplace, State Partnership Marketplace, Federally 

Facilitated Marketplace
o Consumers may be able to pay less for health coverage every montho Consumers may be able to pay less for health coverage every month 

if they qualify for a premium tax credit
o Medicaid and Children’s Health Insurance Program

 Small Business Health Options Program (SHOP)
o Marketplace for small employers

September 2014

p p y
o Provides coverage for their employees 



Open Enrollment 2014 ReviewOpen Enrollment 2014 ReviewOpen Enrollment 2014 ReviewOpen Enrollment 2014 Review

 More than 8 million (and counting) people signed up for health 
coverage in the federally‐run Health Insurance Marketplacecoverage in the federally run Health Insurance Marketplace 
during the 2014 open enrollment period

 Special Enrollment Period – Consumers might qualify to enroll in p g q y
the Marketplace outside of Open Enrollment

 No Limited Enrollment Period – Medicaid or the Children’s Health 
Insurance Program (CHIP)

 Small Business Owners
 Summer 2014 ‐ Educated consumers on using their new 

insurance (Coverage to Care)
 Digital Communications – Email, Facebook, Twitter, Blogs
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Preparing for Open Enrollment Round 2Preparing for Open Enrollment Round 2Preparing for Open Enrollment Round 2Preparing for Open Enrollment Round 2

 Enrollment begins November 15 and ends February 15, 2015
 September November 14 Continue to raise consumer September‐November 14 – Continue to raise consumer 

awareness, call to action, digital communications 
o Check plan and coverageo Check plan and coverage
o Check Advance Premium Tax Credit (APTC)

 Activate partners/stakeholders at the local level Activate partners/stakeholders at the local level
o Special targeting
o Coalition Buildingo Coalition Building
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Enrollment Assistance for Consumers
l h

Enrollment Assistance for Consumers
l hHealthCare.govHealthCare.gov
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Additional Enrollment Assistance for Additional Enrollment Assistance for 
ConsumersConsumers

 Marketplace Help Center 1‐800‐318‐2596

 Navigators, Certified Application Counselors and Assisters

o Federally‐facilitated and State Partnership Marketplaceso ede a y ac a ed a d S a e a e s p a e p aces

o Announced on September 8, 2014
Li t htt // /CCIIO/P d I iti ti /H ltho List ‐ http://www.cms.gov/CCIIO/Programs‐and‐Initiatives/Health‐
Insurance‐Marketplaces/Downloads/navigator‐list‐09‐08‐2014.pdf
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Marketplace Resource for Assisters and 
h

Marketplace Resource for Assisters and 
hOutreach PartnersOutreach Partners

September 
2014



Reso r es for PartnersReso r es for PartnersResources for PartnersResources for Partners

 http://marketplace.cms.gov
o Web based Trainingso Web‐based Trainings
o Overview of Marketplace
o Health Insurance Marketplace 101o Health Insurance Marketplace 101
o Presenter Sliders and Speaker Notes
o Training Videos Available for Downloado Training Videos Available for Download
o http://marketplace.cms.gov/technical‐assistance‐
resources/training‐materials/training htmlresources/training‐materials/training.html

o http://productordering.cms.hhs.gov/
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Ch i f CCh i f C
 Become a “Champion for Coverage” and help us make sure all

Champions for CoverageChampions for Coverage
 Become a “Champion for Coverage” and help us make sure all 

Americans can get the care they need, when they need it, at a 
price they can affordprice they can afford

 Why should my organization become a “Champion for 
Coverage?”g
o To take advantage of the new, online Health Insurance 
Marketplace, millions of uninsured Americans need to know 
about it and sign up

o We need help from the public and private sectors to let 
people know about these new benefits and get them 
enrolled

htt // k t l /t h i l i t http://marketplace.cms.gov/technical‐assistance‐
resources/assister‐programs/champion.html September 2014



You Too Can Become an AssisterYou Too Can Become an AssisterYou Too Can Become an AssisterYou Too Can Become an Assister

 Champions becoming Assisters
 Assistance Roles to Help Consumers Apply & Enroll in Assistance Roles to Help Consumers Apply & Enroll in 

Health Coverage Through the Marketplace
o CMS Product No 11647 Po CMS Product No. 11647‐P 

 Participate in required training to become an Assister
S k lo See marketplace.cms.gov

 Spokane County Library District
o Enrolled 500 members of its community
o Story shared on WebJunction.org 
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Health Reform is Making a DifferenceHealth Reform is Making a Difference
http://www.hhs.gov/healthcare/facts/bystate/statebystate.htmlhttp://www.hhs.gov/healthcare/facts/bystate/statebystate.html

September 2014



Thank You!Thank You!Thank You!Thank You!

Lynne G. Johnson
Deputy Group Director, Partner Relations Group

Office of Communications
Centers for Medicare & Medicaid Services

lynne.johnson@cms.hhs.gov
(410) 786‐0090

September 2014



From Coverage to Care: Helping the NewlyFrom Coverage to Care: Helping the NewlyFrom Coverage to Care: Helping the Newly 
Insured Connect to Care

From Coverage to Care: Helping the Newly 
Insured Connect to Care

Cara V. James, PhD
CMS Office of Minority Health

September 2014



What is From Coverage to Care?What is From Coverage to Care?What is From Coverage to Care?What is From Coverage to Care?

• C2C is an effort to help educate consumers about their 
new coverage and to connect them with primary care g p y
and preventive services that are right for them so they 
can live long, healthy lives. 

• Resources online and in print include the Roadmap, 
Discussion Guide, videos, and more.

• C2C builds on existing networks of community partners 
to educate and empower newly covered individuals.



Coverage to Care ResourcesCoverage to Care ResourcesCoverage to Care ResourcesCoverage to Care Resources

Visit http://marketplace.cms.gov/c2c

• Roadmap
– Poster Roadmap
O I d P i– One‐pagers:  Insurance card, Primary 
Care vs. emergency,  and EOB

– Pull‐out stepsPull out steps 

• Discussion Guide
Vid i tt• Video vignettes

P i t i il bl f th CMS Cl i hPrint copies available from the CMS Clearinghouse



How to Use the RoadmapHow to Use the RoadmapHow to Use the RoadmapHow to Use the Roadmap

• Start the Conversation. Use the Roadmap and 
Discussion Guide as a tool to help people understand p p p
their new coverage and understand the importance 
of getting the right preventive services. g g g p

• Help Consumers Understand. The Roadmap has a lot 
of information for consumers You can help them useof information for consumers. You can help them use 
it as a resource to refer back to as they journey to 
better health and well beingbetter health and well‐being. 

• Personalize it. You know your community. Consider 
adding local resources and information. 



Coverage to Care RoadmapCoverage to Care RoadmapCoverage to Care RoadmapCoverage to Care Roadmap

Online at marketplace.cms.gov/c2c



Step 2:  Understand Your Health Step 2:  Understand Your Health 
CoverageCoverage

Key Points for Consumers

• Check with your insurance plan or state Medicaid y p
or CHIP program to see what services are covered.

• Be familiar with your costs (premiums, copayments, 
deductibles, coinsurance).

• Know the difference between in‐network and out‐of‐network.

Key Questions for Consumers 
• Do you know how to find a provider in your network?Do you know how to find a provider in your network?
• Can you estimate how much you will pay when you see a provider?

1 STEP 2 3 4 5 6 7 8



Key Terms On An Insurance CardKey Terms On An Insurance CardKey Terms On An Insurance CardKey Terms On An Insurance Card

KKey terms
1) Member Name
2) M b N b2) Member Number
3) Group Number
4) Pl T4) Plan Type
5) Copayment
6) Ph N b6) Phone Numbers
7) Prescription 

C tCopayment



Sample Cost TablesSample Cost TablesSample Cost TablesSample Cost Tables

Cost scenarios likeCost scenarios like 
managing Type 2 

Diabetes and having aDiabetes and having a 
baby help consumers 
understand what theirunderstand what their 
care may cost, and how 
their plan may dividetheir plan may divide 

these costs.

NOTE: These are not real costs.



Step 3: KnowWhere To Go For CareStep 3: KnowWhere To Go For CareStep 3:  Know Where To Go For CareStep 3:  Know Where To Go For Care

Key Points for Consumers
• Only use the ER in a life‐threatening situation.y g
• Primary care is preferred when it isn’t an emergency. 
• Knowing the difference between primary care and care in the 

ER.

K Q i f CKey Questions for Consumers 
• Do you know how your costs would be different if you went to a 

primary care provider versus the Emergency Department?primary care provider versus the Emergency Department? 
• Do you know how your care would be different? 

1 2 STEP 3 4 5 6 7 8



Primary Care vs. Emergency CarePrimary Care vs. Emergency CarePrimary Care vs. Emergency CarePrimary Care vs. Emergency Care

Newly covered consumers may not  know when to visit a Primary Care 
Provider and when to use Emergency Department services.



Step 8: Next Steps After Your VisitStep 8: Next Steps After Your VisitStep 8:  Next Steps After Your VisitStep 8:  Next Steps After Your Visit

Key Points for Consumers
• Write down your providers’ instructions  and healthy                   

living tips so you can act on them every dayliving tips so you can act on them every day.
• Schedule any follow‐up or other visits and fill                    

prescriptions so you don’t forget or get too busy. 
• Review any documents or bills you receive and contact your plan or 

state Medicaid or CHIP program if you have questions. 

Key Questions for Consumers 
• Do you know what to do now to keep yourself healthy?
• Do you know what number to call if you get sick and need to make a• Do you know what number to call if you get sick and need to make a 

same‐day appointment or come back? 

1 2 3 4 5 6 7 STEP 8



Explanation of Benefits (EOB)Explanation of Benefits (EOB)Explanation of Benefits (EOB)Explanation of Benefits (EOB)

It’s a summaryIt s a summary 
of health care 

charges from thecharges from the 
care you or 

those coveredthose covered 
under your 

policy receivedpolicy received.  
It is NOT A BILL!



Other Information in the RoadmapOther Information in the RoadmapOther Information in the RoadmapOther Information in the Roadmap

• Glossary of health coverage terms.

• Resource list.Resource list.

P l h lth t ki h kli t• Personal health tracking checklist. 

• Health information page for coverage and 
provider information.provider information.



Available Coverage to Care ResourcesAvailable Coverage to Care ResourcesAvailable Coverage to Care ResourcesAvailable Coverage to Care Resources

Visit http://marketplace.cms.gov/c2c

• Roadmap
– Poster Roadmap
O I d P i– One‐pagers:  Insurance card, Primary care vs. emergency,  
and EOB

– Pull‐out steps p
• Discussion Guide
• Video vignettesg

…and more to come!

Print copies available from the CMS Clearinghouse



Coverage to Care VideosCoverage to Care VideosCoverage to Care VideosCoverage to Care Videos

Video series available at 
marketplace.cms.gov/c2c



What Can You Do?What Can You Do?What Can You Do?What Can You Do?

1) Share C2C resources. 

2) Customize resources to your community.

3) Consider incorporating the Roadmap into3) Consider incorporating the Roadmap into 
assister training.

4) Engage providers and issuers. 

5) Let know how what works and what other5) Let know how what works, and what other 
resources would be useful.

6) Support data collection and evaluation.



ConclusionConclusionConclusionConclusion

“A journey of a thousand miles begins with a 
single step ” (L t 604 BC 531 BC)single step.  (Lao‐tzu, 604 BC ‐ 531 BC)

Together we can ensure that all Americans have 
access to quality affordable health coverageaccess to quality affordable health coverage, 
and that disparities in health are eliminated.



Get Resources
Marketplace.cms.gov/c2c

Contact UsContact Us
Coveragetocare@cms.hhs.gov

OMH@cms.hhs.gov



Wh   k d ith d h   id d i t  Who we worked with and how we provided assistance 
at the Carnegie Library of Pittsburgh  during the past 
enrollment period.

AFFORDABLE HEALTH 
CARE  AND THE LIBRARYCARE  AND THE LIBRARY



Our CommunityOur Community

• Who we serve• Who we serve
• Who we partner with
• Who supports us



Providing Marketplace InformationProviding Marketplace Information

• Staff training• Staff training
• Internal communication
• Information for users
• Partnering with organizations• Partnering with organizations
• Access to technology



Partners and the MarketplacePartners and the Marketplace

• Programs• Programs
• Networks
• Collaborations



2015 and Beyond2015 and Beyond

• Planning• Planning
• New programs
• Targeting populations not reached in 2014
• Most current information for staff• Most current information for staff
• Training
• Evaluation



Tips That Helped UsTips That Helped Us

• Choosing partners• Choosing partners
• Providing training
• Providing an internal communication tool 





Tips That Helped UsTips That Helped Us

• Clearly defining expectations• Clearly defining expectations
• Awareness of community resources
• Determining what services we could 

successfully providesuccessfully provide
• Developing an evaluation tool



National ResourcesNational Resources

• American Library Association: http://www.ala.orgAmerican Library Association: http://www.ala.org
• Centers for Medicare & Medicaid Services: http://cms.hhs.gov
• HealthCare.gov: https://www.healthcare.gov
• Health Insurance Marketplace: http://marketplace.cms.gov
• Kaiser Family Foundation: http://kff.org
• National Health Care for the Homeless Council: http://www nhchc org• National Health Care for the Homeless Council: http://www.nhchc.org
• National Network of Libraries of Medicine: http://nnlm.gov
• United Way 211: http://www.211.orgy p // g



State and Regional ResourcesState and Regional Resources

• Pennsylvania Library Association: http://www.palibraries.orgPennsylvania Library Association: http://www.palibraries.org
• PA Forward: http://www.paforward.org
• Allegheny Activates:   

http://www.alleghenycounty.us/alleghenyactivates/index.aspx
• Department of Human Services (Allegheny County):  

http://www.alleghenycounty.us/dhs/insurance.aspxhttp://www.alleghenycounty.us/dhs/insurance.aspx
• Live Well Allegheny: http://livewellallegheny.com
• Primary Care Health Services. Inc.:   

http://pchspitt.org/healthcare/homeless.php



Please contact me:
Julie Kuchta, Consumer Health CoordinatorJulie Kuchta, Consumer Health Coordinator
Carnegie Library of Pittsburgh
kuchtaj@carnegielibrary.org 

QUESTIONS?QUESTIONS?


